Assessing the museum visit experience by D. Bourgeon-Renault & E. Jarrier
Assessing the museum visit experience
Submitted by Elodie Jarrier on Thu, 01/05/2017 - 13:43
Titre Assessing the museum visit experience
Type de
publication Communication
Type Communication sans actes dans un congrès
Année 2014
Langue Anglais
Date du colloque 24-25 /01/2014
Titre du colloque Congrès international des tendances du marketing
Auteur Bourgeon-Renault, Dominique [1], Jarrier, Elodie [2]
Pays Italie
Ville Venise
Mots-clés interactive mediation devices [3], museum experience [4], quantitative research[5], scale [6]
Résumé en
anglais
This contribution explores the influence of interactive mediation tools on the art
museum visit experience. Its theoretical foundations are the consumption
experiential approach (Bourgeon et Filser, 1995 ; Filser, 2002 ; Holbrook et
Hirschman, 1982 ; Roederer, 2008) and the museum interactive visit experience
(Doering et al. , 1999; N’Gary et Petr, 2012 ; Pallud et Monod, 2010 ; Walls et al. ,
2011). We propose the
development of a scale to measure the art museum visit experience. On a
managerial level, this study may help museum professionnals to reach their
different targeted audiences, to measure the contribution of their interactive
mediation tools, and consequently increase frequentation.
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